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Pros and Cons of "Third Place" Working
Working in a "Third Place"
In modern society, people have first place—their home. Their second place is where they work. The third place is where people gather for informal public interactions away from work or home. The demands of work increase and people tend to find themselves working more and spending time to and from work. Without having a place or time for relieving the needs of work and confines of home, people become impatient, lonely, bored, and alienated. The 'third place,' therefore, offers an alternative to demands that work creates and the loneliness of suburban life. For most people, the third places promote creativity. When a person spends a lot of time working in an office, their creativity process slows down. The third-place alters the state of mind and opens up the mind to a world of different possibilities. The atmosphere created in third place is also enjoyable because it creates a sense of connectedness. Nonetheless, Brown (2017) argues that third places can diminish productivity due to their nature of being distracting. In addition, there is very little privacy in third places, especially for individuals working on confidential projects. 
Third Place Business Model
Naturally, any third place that is selected should be a good match for a person's business expectations. The location should be close to the office, and it should walk away. It is essential to establish a proper connection with the internet in case this will be necessary. However, most cafes offer wireless connections. Working in the third place as a business model can be benefiting for a person if the chosen location is of low cost or generally free. Finding a 'third place' that is accessible and comfortable can create a positive working environment. Even so, there is a negative side to working with a 'third place' as a business model. Because most of these working places are places used for business purposes, they do not have the general office infrastructure that is needed for efficiency in terms of working. This could include the lack of a proper working chair and desk to ensure the work environment is suitable for working. Moreover, a working space that does not have adequate hygiene can cause unwanted distractions and stress. In addition, since third places are businesses that people use to make money, the costs can be high and demand based on the type of services that are offered.  
International Acquisitions of Workspace Companies
WeWork is at the forefront of the shared workspace industry and has become the main force behind its development, demonstrating the effectiveness of co-working. Over the past few years, it has managed to acquire tech start-ups like office sign-in methods as it shifts towards dominating the business sphere. Most people prefer to do their work away from their offices. The draw to workspaces gets stronger. Usually people consider these workspaces due to their inherently good qualities—being able to work without any familiar distractions. Such spaces enable employees to be productive, and their long-term sustainability is guaranteed due to the impact they have on a person's productivity. The flexibility of working spaces allows employees to consider different methods of working. The sustainability of these workspace companies depends on their ability to promote change and help the organization prosper in the long run. Nevertheless, there are huge costs associated with this working model.  
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